


Promoting the Clean Drain
Dry Message

* Consistent messaging
e Action oriented

e Compel ownership in the
resource.







Clean. Drain. Dry

e Diverse audiences:

O Anglers, pleasure
boaters, wake
surfers, floaters,
wading anglers,
water users.

e Compel ownership

in the resource.

* In-state and out of
state.






Behavior Change: Clean Drain Dry

e Community based social
marketing.

 Coordinate with partners
to deliver focused
message.

e Water based recreation
businesses, conservation
districts, tribes, regional
partners.



Measuring Success

e Surveys:
O Snail Mail
O Social media

O Inspection Station (raffle
incentive)

O In-person interviews

O Business partner follow-
up
 Improved Compliance

e Empower partners to help
deliver the message
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